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WHY DO PEOPLE VISIT THE ON-PREMISE?

FOR VALUE 
& REWARD

TO GET SOMETHING 
UNIQUE

TO GATHER AND 
CONNECT

The Future of Foodservice, Kantar Profiles/Mintel, January 2024
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#1 REASON FOR VISITING THE ON-PREMISE

FOR VALUE 
& REWARD

CGA by NIQ On Premise User Survey (Spring 2024), Sample Size – 642 – 3,380

Restaurant Value & Pricing,Mintel/Kantar Profiles, January 2023

Top 2
motivations to drink draught

“Taste”

“Freshness”

52%

37% 36%
34%

Great 

Taste

Freshly 

Prepared

Quality 

Ingredients

Low 

Prices

Which of the following are the most important in 

making a restaurant a good value?
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#2 REASON FOR VISITING THE ON-PREMISE

GLASSWARE RITUAL

Draught Beer drinkers are 

+28% more likely to 

“order a full meal”

EXPERIENCE

CGA by NIQ OPUS Fall 2023 N=12545
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#3 REASON FOR VISITING THE ON-PREMISE

When Beer Drinkers are On-Premise 

with a Meal and in a Group 

+20%
more servings per check

vs. the average Beer visit

TO GATHER AND 
CONNECT

AB OCG 1.0 N=10445
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DOMINATES 
OUT-OF-HOME SPEND

MOVIE 

TICKETS

$8.9B

SPORTS 

TICKETS

$15.4B

DRAUGHT BEER IS A MAJOR PLAYER ON-PREMISE

LIVE 

MUSIC

$18.9B

Nielsen OPM  TUS YTD 7.13.2024
Nielsen OPM TUS FY 2023

GROWING SHARE 
ON-PREMISE

DRAUGHT BEER

$21.7B

55%

Share of ONP Volume

+1%
vs. LY
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AND DRAUGHT HAS A LOYAL BASE OF DRINKERS AT THE 
HEART OF THE ON-PREMISE

30%

CGA by Nielsen OPUS Spring 2024

Of All On-Premise Beer drinkers

Exclusively 

drink draught 

beer on-premise
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WHILE BOTH DRAUGHT AND PACKAGED PLAY IMPORTANT 
ROLES, DRAUGHT SERVES CAN BRING MORE PROFIT

Average of AB WHSLR sales to Masked Retailers – Casual Dining, Tap 
House, Concessionaire, and Hospital ity L52W/E 7.14.24

PTC Nielsen O PM L52W/E 5.18.24

Draught serves can be almost +10% more profitable vs. Packaged
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WINNING WITH DRAUGHT MEANS GETTING THE BASICS RIGHT 

MAINTENANCE EDUCATION ASSORTMENT

The Right 

Serve

The Right 

Customer

The Right 

Style
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PROPER MAINTENANCE AND STORAGE 

PRACTICES CAN VARY NET PROFIT UP TO 18%

On a 1/2BBL of 

Bud Light

AB HERO ANALYTICS WHOLESALER ACTUAL PTR LOOKUP YTD 6.18.2024
MASKED CASUAL DINING RETAILER 

at 

0% Losses

at 

5% Losses

at 

10% Losses

at 

15% Losses

MAXIMIZING DRAUGHT SERVINGS IS KEY TO DRIVING 
PROFITABILITY

Storage

Pressure

Serving

Line Cleaning

Glass Cleaning
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DEDICATED TRAINING

OUR INTERNAL RESOURCES TO SUPPORT DRAUGHT 
OPTIMIZATION

EASY REFERENCE

Access all content at: https://abdraught.com/ Access all content at: https://abdraught.com/

https://abdraught.com/
https://abdraught.com/
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THANK YOU
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